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Executive Summary

In the first 12 months of the project a set of marketing material was developed in cooperation
with a design agency.

Taking into consideration that the target groups of RESERVE are very heterogeneous, the
project partners decided to implement an open design which will give us the opportunity to
attract a wide range of groups.

The key slogan “Fast, Safe, Sustainable” perfectly reflects the vision of the RESERVE project to
support our increasingly ICT-enhanced life styles with a stable and safe power eco-system
maximizing the use of renewable sources of energy.
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1. Marketing Strategy

The marketing strategy determines how to bring messages to target groups to achieve the
strategic goals of RESERVE and is necessary to bring the strategic goals and objective into a
concrete work plan. All concrete measures and implementation are closely related to this
strategy.

The first step is to work out the marketing objectives and the special targets for the RESERVE
project derived from the strategic goals. In order to bring the objectives to a suitable circle of
interest groups, the different stakeholders have to be identified and the main target groups have
to be defined out of them.

In order to do that, a strategical approach is chosen and specific, attainable, relevant and time-
bound targets are determined. Specific core messages are developed and linked with suitable
channels of communication. Each target audience has formal and informal channels of
communication and therefore it is also necessary to be aware of style and tonality in
communication.

This part contains a full description of the results of the anticipated work and can be distributed
to a reduced audience if so classified.

1.1 Target Groups

The RESERVE project plans to address related scientific and strategic business audiences
(including audiences from the energy and the communication sectors) and strategic decision
makers. Six stakeholder groups were identified:

e Energy providers (including organisations like ENTSO-E and ACER)
e Manufacturers

e Energy and ICT standard setting groups

¢ Energy and ICT research communities

¢ Public administrations

e Professionals and Students

They will be directly or indirectly involved in the implementation process and informed about the
results of the RESERVE project.

Beyond that, further stakeholder groups of general interest are identified, who are not directly
involved in the RESERVE project but could benefit from its results (e.g. potential users), serve
as multipliers for information spread (e.g. media) or otherwise influence the work of RESERVE.

1.2 Marketing Mix

Based on the identification of targets and target groups, the communication tools and channels
were chosen to get the wanted action by the target groups and to bring the right message to the
right audience via the appropriate channel in a matching style and tonality.
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2. Communication Material

The communication material was developed in collaboration with a design agency based in
Aachen, Germany. Key points of choosing this agency was the high level of creativity shown in
the portfolio and the price policy.

The first step was the development of a detailed briefing for the agency stating, which included:

e the objectives and visions of the RESERVE project

e adescription of the target groups

o the key messages

e the target specific messages

e style and tonality

o alist of advertising material required

¢ In the second step, a face to face briefing meeting with the design agency took

place.

The agency presented three different layout variations of the logo and the main graphic
elements were discussed. As a result of this discussion the below described layout with a few
adoptions was selected and presented to the partners.

2.1 Project Corporate Design

An overall project design was realised for the project in order to guarantee easy identification in
all communication material. The current design was chosen because it reflects the RESERVE
objectives to develop and field-test new techniques that can enable a fast and stable supply of
purely renewable resources. By using a mix of pure technical pictures and colors combined
with highlights, the idea is to give the viewers a good feeling of safety and ecological sensibility.

2.1.1 Projectlogo

The project logo is a combination of verbal and figurative components. The project name with a
very strong bold typeface is reflecting the aspects of stability and safety. The use of the blue
gradient color scheme is showing that the project is in a dynamic process.

The figurative mark is representing the parts of the work done in the project measuring and
controlling.

RESERVE

2.1.2 Design elements

There are four main design elements which will be used mainly for the advertising material

Page 6 (14)



RESERVE D7.1V1.0

DELIVERIABLE D1.1 SCENARIOS & ARCHITECTURES FOR
100% RES AND ROLES OF SECTOR ACTORS

This deliverable provides an approach for designing energy
scenarios characterized by up to 100% of RES penetration in the
electricity generation. Considering as starting point the foreseen
scenarios for the evolution of energy systems worldwide, we
discuss the technical challenges in terms of operation of power
systems under high share of RES and the contribution from ICT
technology. Using a multidimensional framework we identify 7
different scenarios, which are related to the two main research
questions of the project (frequency and voltage stability) and to
the two selected use cases (Romania and Ireland contexts).

More

Green-bordered boxes highlighting special statements

Grey boxes combined with icons

fast, safe, sustainable

Slogans with a blue gradient

Images with icons mapped on

2.1.3 Project colors
The project colors are a mix of different shapes of the color blue and a bit of the color green.

Blue is associated with open spaces, freedom, intuition, imagination, expansiveness, inspiration,
and sensitivity. Blue also represents meanings of depth, trust, loyalty, confidence, stability, and
intelligence.

Green, the color of life, renewal, nature, and energy, is associated with meanings of growth,
vision, stability, harmony, safety and environment.
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Blue

RO G117 E190
C:100 MO Y-0 KO

RO G175 B:48
CTOMO Y100 KO

Dark Blue

ROG378:92
€100 MiB0 Y:0 K50

Grey

R181 G191 B:197 R218 G2248:227
€100 MB0 Y:0 K50 CSMOYOKIS

Blue Gradient

Color Scheme

2.1.4 Imagery

The imagery used is a mix of cold and blue technical pictures and pictures showing people in
everyday situations combined with icons.

Key Visual

o e BLUTLANE

2.2 Key Slogan

Taking into consideration that the target group is very heterogeneous, ICT on the one hand and
the energy world on the other, and that both groups are very technically oriented, the main idea
for creating a key slogan was to bring together both sectors with an emotional approach. In a
brainstorming the ideas ended in the slogan
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FUTURE GRIDS

fast, safe, sustainable

The other brainstorming ideas which might be used for special target groups are:

e .. andinthe midst is the grid

e Future grid - smart and stable

¢ RESERVE - managing modern grids

¢ RESERVE - managing smart and stable grids
e Modern grids in motion

e Grids on the move

e Grids on the upswing

o Power purely from renewable energy sources
¢ RESERVE brings dynamic into the grid

e Smart—- SAFE — STABLE

Green Power —SAFE, FAST and STABLE

2.3 Advertising Material

2.3.1 Project website
www.re-serve.eu

RESERVE ABOUT NEWS EVENTS TRIALS LIBRARY

17.08.2017 Tweets o
= First Meeting in |
The Romanian Energy Center Association (CRE) organized on Friday, June
23rd, the International Conference "Milestones towards 100% RES for all
Europeans” i collaboration with the Consortium partners from the Horizon
2020 Project "RE-SERVE - Renewables in a Stable Electric Grid". This
Conference was part of the European Sustainable Energy Week Program -

reserve

EUSEW 2017.
Read more
17.08.2017 Ene swer
e BRIDGE - Cooperation group of Smart Grids and Energy sk ek —
Storage H2020 projects Bhion s b N Decaamanec Rgdisias o

BRIDGE is a European Commission initiative which unites Horizon 2020
Smart Grid and Energy Storage Projects to create a structured view of cross-
cutting issues which are encountered in the demonstration projects and may
constitute an obstacle to innovation.

Read more ...

e ~

Desktop and Tablet version of the web page
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RESERVE

FUTURE GRIDS
fast, safe, sustainable

To reduce COZ emissions, consumers and utiities increasingly use renewable
power sources, such as solar, wind, and biomass. Bt utiities face the
cnallenge of of supply from

diverse generation sources. In the RESERVE project will develop and field test
new techniques that can enabie a stable supply of purely renewable resources.

WHAT?

The RESERVE project will develop and field test new techniques that can
enable a stable supply of purely renewable resources.

More

WHO?

RESERVE brings togetner 3 balanced network of industrial partners,
renowed universities and three SMe's. The partners are regionally

Mobile Version of the web page

Imprint
Disclaimer

Web site structure
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2.3.2 Roll-ups

f;;‘“l:g,nsmafe, sustainable

# RESEAVE prduccs & fremoeork for alsbilaig
orengy yalema with up Io O RES infgrolion
by Hiwkopiog o act of now reacarch cencopts
for feal wltage end frequensy contral

¥ RESERWE dcfinca nctweori codea and encl lary
azrwicza for the contibution of dfferzntees.
=chnalogics ia o sk andarft power ces-
Tyt in the Beat ochinical and conomic ey,

# AESERVE d cvclops nuina b, cifvical Buzieces
matich for the frarsilion end opcration of
1e0% RES-Baacd crongy Tioma improdng.
merict Tra raparcecy.

¢

beacd on
Chat can cnabic & stablc Jupply of purcly rencmeble
roourcss

WHO?

tagether
Indhatrial parteer, renowned univerafiics and SMEs
regionally datnbuted over 4 Buropeen countrics.

HOW?
» belencing the valtogs and fregeency
of e power grid;

» ircreasing the shore of power
peneratcd By volotée RE%;

» defining new netwark cofica
end ancllary scrvice.

W ICSRIVE-SNeIZTY.RU

|

2.3.3 PowerPoint template

RESERVE

%

ast, safe, sustainable
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3. Social Media

3.1 LinkedIn

30 Mitglieder

()| verwatten

Uber diese Gruppe

e Starten Sie eine Diskussion in Ihrer Gruppe Future energy systems will use renewable energy sources
to minimise CO2 emissions. Currently large generators
powered by fossil fuel turbines maintain the stability and
quality of energy supplies through their inertia. The

inertia of these generator-... Mehr anzeigen

Diskussionen Jobs

Mitglieder 30 Mitglieder
Marina Maicu - Manager ses 235td & &
Head of Research Funding Support at Flexible Elektrische Netze FEN G 0 . H 3 e @ e W

RESERVE @ the Horizon 2020 Project Zone during the
European Utility Week , Amsterdam, 3-5 October 2017

RESERVE will be showcased during the EUW 2017 at the Horizon 2020 Project Zone together with other
Horizon 2020 Smart Grid and Energy Storage projects that are members of the BRIDGE Initiative.
The EU Project Zone includes a presentation theatre where... Mehr anzeigen

3.2 Twitter

TWEETS

Tweets -, @ o
reserve

QES* &) esu

Visit us u at the EU Project Zone stand at

European Utility Week 2017 #EUW17 in
Amsterdam, 3-5 October!

ocom

E

Utility We

join us in Amsterdam!

opean O k we are exhibiting!

ES

The second panel session of the day at #iGrid17 is
starting now! @
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4. Outlook for the next 12 month

Additional needed design material will be developed, including:

A project image flyer,

An invitation card 13x18 cm for events,
A newsletter format, and

Two different poster layouts.

Material for a project video has already been shot and the video clip is currently in the finishing
process.

Google Analytics will be installed to monitor the number of page hits and the most popular
pages on the web site.

The numbers of followers on LinkedIn and Twitter will be increased by inviting non-RESERVE
people interested in the outcomes of RESERVE.
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Annex

A.1  PowerPoint Presentation of the advertising agency
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